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Levels of drivers / challenges for animal ethics in food companies
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Company + + – – + + – + – + + – – + + – – + + – –
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CHALLENGES: CONFLICTING INTERESTS / VALUES / CULTURES

Cheap product image <> high quality product image

Animal welfare <> environment

Money-making <> responsibility

Going slow <> radical change

… <> …

But what are the drivers

by which we can overcome them…?



DRIVERS: 

• Plaatje invoegen



So, which buttons to press
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• Plaatje invoegen


